
 

  

34 

 
  

  
 

    
1*12 11  3  4

 5   
1- 2-     

3-    4-          
5-    

 *: .   
 :3352032-0763   :3339090-0763   

 :asadian.ali007@gmail.com 
 :20/8/93   : 28/11/93  

 
:             

 .      

 .   .   

: 300 1393  .

10   .    

) (   .       

 SPSS 19   .   

 : 8/36 9/9  18 70  .

10 20-10  .   

)3/41% ( .  19%    )

 (80%   .     

 )(    

.   

 :       

 .

    

.   
  

  :   

  
        

2030 10   
 .      

  
  

    )1 .(
)2 ( 

  )3(    

 [
 D

ow
nl

oa
de

d 
fr

om
 h

ak
im

.tu
m

s.
ac

.ir
 o

n 
20

26
-0

5-
14

 ]
 

                               1 / 8

https://hakim.tums.ac.ir/article-1-1483-en.html


 

9468  

  35 

11 13 1 
 )4 .( 

      
 )7 -5.(      

     
      .  

2  
 )8 .(   

  )9 10 .(  
  

    .  3 
      

  )3 .(      
    

  
  )11.( 

 5         
4      

       
    

   )12.(    2009
       

   
 )13 .(

     
 .      

     
 .       

)14 (      
    

 )13 .(    )  
    

(     
.   

                                                   
1 Framework Convention on Tobacco Control 
2 Pictorial warnings 
3 Warning messages 
4 Tar 

   
 .  

. 300 
 .   .  

10   
  30 

 .   
      

    )   
(  )  

 (  
      .  

       
 . 30  

         
.  

      
 .

    16 
  

     
)      

 (  .  
16 80  .    

  80-60    59-38 
37-16  .  

   10     
 

 
 .  

.      
 

  .   
30       

 . 81/0    
  .  

        
     

 .  .

 [
 D

ow
nl

oa
de

d 
fr

om
 h

ak
im

.tu
m

s.
ac

.ir
 o

n 
20

26
-0

5-
14

 ]
 

                               2 / 8

https://hakim.tums.ac.ir/article-1-1483-en.html


 

 

 ... 36 

        
SPSS 19 

5 .  
  

  
8/36 9/9 

18 70  .   
10       20-10   

 .   
)3/41% ()1.(   

1-   

     
9/9 8/36 

  
 

        

  
16 48  

  
7/79 239  

  
3/4 13  

        

  
7/28 86  

  
3/41 124  

  
30 90  

       )(  
  7/46  140 10  
  30  70 10-20  
  3/23  90 20  
      )(  
  3/42  127 10  
  7/50  152 20- 10  
  7  21 20  

  
 :  

 . 
 .  

 )2.(   

2-     

  

   
7/1 5  

79 237  
3/19 58  

100  300    

  :   
   

  . 
       

"     
6  "  .   

     
  .      

  ) 3(.   
  

)       
 (   

    
  )4.(   

  

3-     

           
            

7/10  32  7/9  29  6/79  239    .  1  
3/28  85  3/19  58  4/52  157        .  2  
5/11  35  3/22  67  2/66  198   . 3 

21  63  7/25  77  3/53  160       .  4  
3/9  28  7/7  23  83  249       .  5  

16  48  7/24  74  3/59  178      .  6  
3/29  88  7/27  83  33  129        .  7  
3/31  94  29  87  7/39  119      .  8  
6/41  125  7/20  62  7/37  113        .  9  
7/15  47  13  39  71  214        .  10  
6/10  32  3/10  31  79  237     .  11  
7/5  17  7/8  26  6/85  257      .  12  

11  33  23  69  66  198      . 13 
3/19  58  31  93  7/49  149       14  

51  153  20  60  29  87       .  15  
3/33  100  26  78  7/40  122     .  16  

  

  
  
  

  
 
 
5 Chi-square 
6 Cigarette brands 

 [
 D

ow
nl

oa
de

d 
fr

om
 h

ak
im

.tu
m

s.
ac

.ir
 o

n 
20

26
-0

5-
14

 ]
 

                               3 / 8

https://hakim.tums.ac.ir/article-1-1483-en.html


 

9468  

  37 

4-     

)(  

        
 )(        

10  
7/10  4 0.001< 20- 10  

20  
)(        
10  

8/9  4  0.001<  20- 10  
20  

10       
)1 (.  

                                       

     
1 .   

    
  .  

 .   
""  

  )5 .( 
7/16% .   

5-    

   

      
         * 

3/25  76  7/37  113  19  57  18  54   
4/16  49  3/37  112  30  90  3/16  49   
7/12  38  3/68  205  3/9  28  7/9  29   

20  60  3/56  169  7/13  41  10  30   
19  57  3/43  130  7/17  53  20  60   
13  39  35  105  7/24  74  3/27  82   
14  42  3/70  211  7  21  7/8  26   
15  45  7/66  200  7/7  23  7/10  32   
16  48  7/44  134  7/19  59  7/19  59   

7/17  53  7/67  203  7/6  20  8  24   
  507    1582    466    445    

*   
 

   
     

      
   .

     

     
  )15.(    

 
 

)1020-10 20  (
      
  .  

)1020-10 20 
(   .   

  
 

 .  

 ) (
 )(  

     
 .     

    
    )15  16 .(  

     
     

  )19 -17 .(
)19( )20(  

)21 (     
   

    
  .         

   
         .

    
       
   )23 -21.(  

   
 )24(  )25(     

     
   )30-26 .(  90% 

   
  )24 .(    

 [
 D

ow
nl

oa
de

d 
fr

om
 h

ak
im

.tu
m

s.
ac

.ir
 o

n 
20

26
-0

5-
14

 ]
 

                               4 / 8

https://hakim.tums.ac.ir/article-1-1483-en.html


 

 

 ... 38 

   )  
(       

     
       

 .     19% 
  ) (

80% 
   .     

10%    
 )14 .(         

 
    

 
 .    

     .   
   

  .  
    

  

         
 

    
     

 )1(.   
   

"   
"   .   

7/1%     
     

   
     )14( .

       
     .   

    
   

  .
      .   

"" 

 .    
   

    
   

  .
     

         
 .   
  

      
  

. 
  40%  

 )23 .( 57% 
      34% 

  )34-31 .(   
    7/16% 

 .  
  

    
  

 )   
 (  .  

 
    

         
  .    

         
  .  

 

  

  
        

   
 )(   

      .    
    

 .   

 [
 D

ow
nl

oa
de

d 
fr

om
 h

ak
im

.tu
m

s.
ac

.ir
 o

n 
20

26
-0

5-
14

 ]
 

                               5 / 8

https://hakim.tums.ac.ir/article-1-1483-en.html


 

9468  

  39 

       
    

       .

 .   
     

         
 .      )  

 (     

 )
1385(  

  .   
  

  

          
    .    

         
       .   

  

References 
 

1- Frieden TR, Bloomberg MR. How to prevent 100 million 
deaths from tobacco. Lancet 2007; 369: 1758-61. 

2- National Cancer Institute. The Role of the Media in 
Promoting and Reducing Tobacco Use. Tobacco Control 
Monograph no.19, Report no. NIH Pub no. 07-6242. 
Bethesda, MD: US Department of Health and Human 
Services, National Institutes of Health, National Cancer 
Institute; 2008. 

3- Hammond D. Health warning messages on tobacco products: 
a review. Tob Control 2011; 20: 327-37. 

4- World Health Organization. World Health Organization 
Framework Convention on Tobacco Control. New York: 
United Nations World Health Organization; 2003. 

5- Pollay RW. Targeting youth and concerned smokers: 
evidence from Canadian tobacco industry documents. Tob 
Control 2000; 9: 136–47. 

6- Difranza J, Clark D, Pollay R. Cigarette package design: 
opportunities for disease prevention. Tob Induc Dis 2002; 
1:97–109. 

7- Scheffels J. A difference that makes a difference: young 
adult smokers’ accounts of cigarette brands and package 
design. Tob Control 2008; 17: 118-22. 

8- Hammond D. Tobacco labeling & packaging toolkit: a guide 
to FCTC Article 11. Waterloo, ON: Tobacco Labeling 
Resource Centre; 2009. [Cited 13 July 2009]. Available 
from: http://www.tobaccolabels.ca/tobaccolab/iuatldtook  

9- Borland R, Wilson N, Fong GT, Hammond D, Cummings 
KM, Yong HH, et al. Impact of graphic and text warnings 
on cigarette packs: findings from four countries over five 
years. Tob Control 2009; 18 (5): 358- 64. 

10- Fong GT, Hammond D, Hitchman SC. The impact of 
pictures on the effectiveness of tobacco warnings. Bull 
World Health Organ 2009; 87 (8): 640- 3. 

11- Borland R, Yong HH, Wilson N, Fong GT, Hammond D, 
Cummings KM, et al. How reactions to cigarette packet 
health warnings influence quitting: findings from the ITC 
four-country survey. Addiction 2009; 104: 669-75. 

12- Islamic parliament research center. Comprehensive national 
tobacco control law and fight. [cited 2006 Nov 7]. Available 
from: http://rc.majlis.ir/fa/law/show/97817 

13- Abdolahinia A, Maadani MR, Radmand G. Pictorial 
Warning Labels and Quit Intention in Smokers Presenting to 
a Smoking Cessation Clinic.  Tanaffos 2010; 9(4): 48-52. 
(in Persian) 

 
 

14- Heydari GHR, Ramezankhani A, Talischi F. The Impacts 
of Cigarette Packaging Pictorial Warning Labels on 
Smokers in the City of Tehran.  Tanaffos 2011; 10(1): 40-
47. (in Persian) 

15- Hammond D, Fong GT, Borland R, Cummings KM, 
McNeill A, Driezen P. Text and graphic warnings on 
cigarette packages: findings from the international tobacco 
control four country study. Am J Prev Med 2007; 32: 202-9. 

16- Michael J. Cecil Medicine. In: Michael J. Goldman, 23rd 
ed. Saunders; 2007.   

17-Kalafatelis E, Mcmillen P, Thorburn R. Smoking Health 
Warnings Study, The effectiveness of different (pictorial) 
health warnings in helping people consider their smoking-
related behaviour. Wellington: BRC Marketing & 
SocialResearch; 2004. 

18- Nilsson T. Legibility of tobacco health messages with 
respect to distance. A report to the Tobacco Products 
Division of the Health Protection Branch of Health and 
Welfare Canada; 1991. [Cited 12 April 2009]. Available 
from: http://dsp-psd.pwgsc.gc.ca/ Collection/H49-132-
1999E.pdf. 

19- Centre for Behavioural Research in Cancer, ACCV. Health 
Warnings and Contents Labeling on Tobacco Products. 
Centre for Behavioural Research in Cancer; 1992. 

20- Portillo F and Antonanzas F. Information disclosure and 
smoking risk perceptions: potential short-term impact on 
Spanish students of the new European Union directive on 
tobacco products. Eur J Public Health 2002; 12: 295-301. 

21- Borland R, Yong HH, Wilson N, Fong GT, Hammond D, 
Cummings KM, et al. How reactions to cigarette packet 
health warnings influence quitting: findings from the ITC 
Four-Country survey. Addiction 2009; 104: 669e75. 

22- Borland R, Hill D. Initial impact of the new Australian 
tobacco health warnings on knowledge and beliefs. Tob 
Control 1997; 6: 317-325. 

23- Hammond D, Fong GT, Borland R, Cummings KM, 
McNeill A, Driezen P. Text and graphic warnings on 
cigarette packages: Findings from the ITC Four Country 
Survey. Am J Prev Med 2007; 32: 202-209. 

24- Environics Research Group. The Health Effects of Tobacco 
and Health Warning Messages on Cigarette Packages. 
Survey of Youth: Wave 12 Surveys. Prepared for Health 
Canada. 2007. 

25- Cavalcante TM (National Cancer Institute, Health Ministry 
of Brazil). Labeling and packaging in Brazil. Geneva: World 

 [
 D

ow
nl

oa
de

d 
fr

om
 h

ak
im

.tu
m

s.
ac

.ir
 o

n 
20

26
-0

5-
14

 ]
 

                               6 / 8

https://hakim.tums.ac.ir/article-1-1483-en.html


 

 

 ... 40 

Health. Organization. [cited 2008]. Available from: 
www.who.int/tobacco/training/success_stories/en/best_pract
ices_brazil_labelling.pdf 

26- Kees J, Burton S, Andrews JC, Kozup J. Tests of Graphic 
Visuals and Cigarette Package Warning Combinations: 
Implications for the Framework Convention on Tobacco 
Control. Journal of Public Policy & Marketing 2006; 25 (2): 
212-223 

27- Brubaker RG, Mitby SK. Health-risk warning labels on 
smokeless tobacco products: are they effective? Addict 
Behav 1990; 15: 115-8. 

28- Thrasher JF, Rousu MC, Ocampo-Anaya R, Reynales-
Shigematsu LM, Arillo-Santillán E, Hernández-Ávila M. 
Estimating the impact of graphic warning labels on cigarette 
packs: The auction method. Salud Publica Mex 2006; 48 
(Suppl 1): S155-66. 

29- Sabbane LI, Bellavance F, Chebat JC. Recency versus 
repetition priming effects of cigarette warnings on 
nonsmoking teenagers: the moderating effects of cigarette 
brand familiarity. J Appl Soc Psychol 2009; 39: 656e82. 

30- Gallopel-Morvan K, Gabriel P, Le Gall-Ely M, Rieunier S, 
Urien B. The use of visual warnings in social marketing: 
The case of tobacco. Journal of Business Research 2011; 64: 
7e11. 

31- Afifah R, Schwarz E. Patient demand for smoking 
cessation advice in dentist offices after introduction of 
graphic health warnings in Australia. Aust Dent J 2008; 53: 
208-16. 

32- European Commission. Eurobarometer: Survey on Tobacco 
(Analytical Report).2009. [Cited 12 April 2010]. Available 
from http://ec.europa.eu/public_opinion/flash/fl_253_en.pdf  

33- Wade B, Merrill RM, Lindsay GB. Cigarette pack warning 
labels in Russia: how graphic should they be? Eur J Public 
Health 2010. doi:10.1093/eurpub/ckq098. 

34- White V, Webster B, Wakefield M. Do graphic health 
warning labels have an impact on adolescents’ smoking 
related beliefs and behaviours? Addiction 2008; 103: 
1562e71.  

 [
 D

ow
nl

oa
de

d 
fr

om
 h

ak
im

.tu
m

s.
ac

.ir
 o

n 
20

26
-0

5-
14

 ]
 

                               7 / 8

https://hakim.tums.ac.ir/article-1-1483-en.html


 

9468  

  41 

 
 
 

Assessment of Health Warning Messages on Cigarette Packages  
from Smokers' Viewpoints  

 
Asadian  A1  (MSc), Aghamolaei T1 (PhD), Ataollahii F2 (PhD Candidate), Madani AH1 (PhD), 
Ghanbarnejad A1 (PhD Candidate), Khodarahmi M3 (MSc), Najafi M4 (BSc), Rajabipor M5 (BSc) 
 

1 Department of Public Health, Faculty of Health, Hormozgan University of Medical Sciences, Bandar Abbas, Iran. 
2 Department of Healthcare Management, Kerman University of Medical Sciences, Kerman, Iran 

3 Department of Parasitology, Faculty of Medicine, Shiraz University of Medical Sciences, Shiraz, Iran 
4 Faculty of Allied Health, Hormozgan University of Medical Sciences, Bandar Abbas, Iran 

5 Department of Health Center, Hormozgan University of Medical Sciences, Bandar Abbas, Iran 
 

Original Article 
Received: 11 Nov 2014, Accepted: 17 Feb 2015 

 
 
Abstract 
 

Introduction: Health warning messages on cigarette packages provide smokers with universal access to 
information on the risks of smoking. The effectiveness of package warnings depends on their size, position, 
and design. The purpose of this study was to assess three health warning messages existing on cigarette 
packages from smokers' point of view. 
Methods: This cross-sectional study was conducted on 300 smokers residing in Bandar Abbas, south Iran 
in 2014. Participants were randomly selected from 10 urban districts. Data were collected using an 
instrument including demographic characteristics, attitudes and reaction of smokers. The collected data were 
analyzed using the descriptive and inferential tests in the SPSS-19.  
Results: Mean age of the smokers was 36.8±9.9 with a range varied from 18 to 70 years. Most of the 
participants had a history of 10 years consumption and between 10 to 20 cigarettes a day. Most of the 
participants had a high school diploma. Only 19% of smokers assessed the quality of messages as good. The 
third message (death and life picture, healthy lungs and lungs of a patient) had more impact among the 
smokers.  
Conclusion: Based on the results, message designers should revise the structure of warning messages on 
cigarette packages. They should pay their attention to the design, size of pictures, and duration of the 
messages. 
 
Key words: warning message, quitting, cigarette package, pictorial messages 
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